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My Life Thus Far

Mexico Northeast — St. Louis New York St. Louis Always Evolving...
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Graphic Designer Designer Change is constant. My practice
Researcher and outlook on design and what
Educator | dois in constant flux, adapting
Collaborator and adjusting to the contexts and
Strategist people I design for.

Tinkerer



Designer | Highly qualified designer passionate about
using design process to inform product, market, and
business fit solutions. Inspired by design and innovation
best practices that deliver a competitive edge. Able to
visualize complex data, implement design research,
conduct user testing, and design ethnography in order
to understand target audiences. Motivated to advance
visual and strategic design methods in sectors from
health to education. Equally adept as a lead creative or
individual contributor.

Educator | Experienced educator of design thinking,
interaction design, experience design, design process,

and visual skills for students of all ages and backgrounds.
Passionate about leading human-centered design
workshops, focused brainstorming, synthesis exercises,
and design facilitation strategies to solve complex
challenges. Able to develop educational initiatives,
learning modules, and curricula for diverse audiences from
university students to professionals.

Collaborator | Passionate about leading cross-disciplinary
teams to solve wicked challenges and deliver exceptional
user-centered solutions. Trusted advisor and collaborator
in areas of design, management, technology, research,
entrepreneurship, and education. Skilled public speaker
and networker in multiple contexts and across cultures.
Proven ability to write and budget proposals that secure
funding and support large-scale collaborative initiatives.

lam a design leader that guides
organizations and teams in designing
usable, useful, and desirable experiences
and products for people. | have a

strong foundation in human-centered
methodologies, design fundamentals,
strategy, and collaboration.






Buying Health Care Insurance:
A White-Label Strategy & System

The challenge was to redesign an online health care
insurance shopping and purchasing experience. Our
client, a white-label platform for leading HMOs, needed
to understand buyer motivations, pain points, behaviors,
priorities, and influencer in order to design a strategy
and modern visual system. Research of consumers in

various sectors led to a comprehensive insight report,
development of personas, a journey map, and a service
blueprint. These artifacts informed the design of a user
interface design that was customizable to various HMO
brands while providing a clear and structured buying
experience for consumers.
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Health Care: A Strategy for
Supporting Change

Health Care: A Strategy for Supporting Change was a
project that led to the development of MergeCare, an
approach for facilitating the adoption and integration
of human-centered design methods with existing six
sigma process improvement tools in order to support
change activity during new initiatives. Ethnographic
research, focused interviews, prototype development,
and testing were conducted over a 10-week period.
Interview participants included managers and designers
within two health care companies that provided insights
into the culture of the organizations, how they manage
change and innovation, and what they believe might
support future initiatives. Common strengths were

identified in both target audiences, such as people’s
ability to translate, communicate, iterate, and synthesize
while managing projects. The organizations also have a
strong culture of inquiry and participants demonstrated
the desire to adopt new methods that would improve
their work and support clients. The project identified
that the heterogeneous systems and human factors
within health care contribute to a need for integrating
new approaches and methods into existing processes.
While the project focused on health care, the MergeCare
approach can be used to address many complex systems
in which change is needed and teams need to innovate
around products and services.
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Card Sort Synthesis: Amount vs. Ability

Insights.

Phase 1: Evaluate Phase 2: Understand Phase 3:Implement

Context ‘ Culture ‘ Opportunity | [empathize ‘ Steps/Tools ‘ Journey ‘ Test “(n(ourage “Rtﬂen ‘

Planning the Direction Imagining the Future | [Experiencing the Change

Book pages documenting the process, finding, infographics
visualizing data, and final recommendations process diagram.

The visualization layered six health care designers’ card sort
exercises onto one image and identified the top words from
within the corresponding color.

Management /\‘ Design @« \“‘ Transformational
Process K 4 Process N4 Change
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The visualization layered six health care managers’ card sort
exercises onto one image and identified the top words from
within the corresponding color.



The ability to communicate and

clarify well are characteristics that
support change activity for health care
management professionals.

A A

{Communicate:\ \ Clarify

MergeCare

Astrategic approach to support
change in health care systems.
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The ability to synthesize,
visualize and implement
well are characteristics
that support change
activity for health care
design professionals.

The ability to connect,
evaluate, and translate
well are characteristics
that support change
activity across both health
care management and
design professionals.

Team Members

Phase 1: Evaluate

Context Culture

Planning the Direction

eedé

Resources to expand Human-
Centered Design tool such as
IDEO cards.

Case studies about other
health care systems that are
implementing change initiatives
and use mixed methods.

eCot®

MergeCare
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ct tracking tools for

Pro
specific change initiatives

Area tointernally share best
practices and encourage use of
new methods

Knowledge Center (website)

The phases are supported by a Knowledge Center website designed specifically for each health care
organization. Websites are built as part of consulting engagements and include resources and tools
for the organization to continue building their culture of change and innovation as projects develop.

Phase 2: Understand Phase 3: Implement

Opportunity Empathize 'Steps/TooIs

'Journey Test Encourage Reflect

Imagining the Future Experiencing the Change

Re-Evaluate
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Primarily senior leadership and middle management. ! [Who: Middle management, front-line staff along and | [ o: Primarily front-line staff and lead project managers. |
Why: In order to affect change, senior leaders need to senior leadership. Why: At this phase the project is being implemented and

champion prioritizing an initiative. Including middle
management encourages alignment of the strategy as

teams are formed and refined.

Why: In this phase, teams work to understand a challenge
and envision the path to a solution. Stakeholders at the
table lend knowledge as well as overall buy-in and support.

various methods are being tested. Adoption of new methods
and processes will be critical at this stage in the process.

Phase 1: Evaluate

What needs to happen? How it can happen? What are the measures of success?

Phase 1is comprised of larifying the Designers and managers start with an The goal is to identify a high o low presence
organizations context, culture, and evaluation may andmiddle  of support f activity in the

‘opportunities in order to targeta change management build this diagram through context and culture of the organization. The
initiative. thow the P In order to retain opportunity goal is to identify the best areas
organization supports change andif there  continuity, team thisphase  for B By ranking
are existing formal or informal structures - will need to carry over to Phase 2 projects from high to low, leaders, mangers,

or even individuals - that champion change and designers can visually see connections
methods and initiatives Culture looks at in order to prioritize where to invest in
how receptive team members are to change, change activity.

how they currently implement changes,

and how often they adopt new tools or

even use workarounds to solve challenges
Understanding the culture s critical to
identifying an opportunity for implementing
achange nitiative. Looking for activity within
which to test ideas and gain adoption are
critical to impacting the overall culture of

the organization, especially when there are
roadblocks to change,

Participants use postit notesto
place deas on the map.
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Phase 2: Understand

D. journey Map

The Journey Map outlines a vision for how
the chosen change might unfold over time
It combines the thinking, feeling, place,
process, and products from the Empathy
Map with the Steps and Tools Map. The
Journey Map is a manifestation of the
qualitative approach found in Human-
Centered design and the quantitative or
data driven aspects of Six Sigma. While the
goal of the Journey Map is to imagine an
ideal future state, many of the parts will be
refined in Phase 3, when a schedule of work
is determined

Elements from the Empathy Map
and thesteps/tools populate the
Journey Map.

Journey Map
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Spreads from the book illustrating the MergeCare
process and steps for facilitating team workshops.




Building a Social Network:
On the Grow

Social media has become a communication method

of choice. It has taken over daily culture in ways many
never would have expected. Social media is a way of
life and an area of communication that is growing
fast, providing options to connect with friends, family,
professionals, and everything in between. This team-
based project sought to develop a platform that
focused on nutrition and the encouragement of an
active lifestyle. A competitive analysis demonstrated

market space for nutritional products combined with
professional coach-like advice. The target markets were
individuals who desire to live a healthier life, but do not
have the time or know-how to maintain their efforts
while traveling, working, or enjoying a night on the town.
Health seekers in this community would be able to share
ideas and ask for help from health care professionals, in
addition to discovering new exercise routines, healthy
recipes, restaurants, and products.

Building a Social Network: Business Model Generation

Business Model Canvas

Key Partners Key Activities Value Proposition

Platform Partners
Yellow Pages
Google+
Facebook
Linkedin

Users/Businesses
Food Certifiers
Food Producers
Food Suppliers
Specialty Stores

Healthy Foods/Fitness Platform
Management & Networl

Data Collection (reviews)

Collection of relevant food and
health habit resources

/

FREE CONTENT

| Authentic Reviews

| Resources for fresh food
 Resources for healthy habits
| Convenience

!'Education

! Open forums/conversation
Changing habits

Overview

The On the Grow Business Model
is a Multi-Sided Platform with a

Customer Relationships Customer Segments

| FREE USERS 1
| Enthusiast (Fitness and healthy |

Strong community of interest | foods consumers) I

Freemium component. The platform
niche is focuses at the intersection
of foods, often organic, and the
promotion of healthy habits and

Guided partnerships ! Concerned (Care Givers who \ !
I want healthy eating and fifestyle '\ I|fesly|e, Imagine Whole Foods meets
1 options) 1 LiveStong and Facebook.

PAYING USERS

Human/Intellectual

In order to do this our Value
Proposition attracts users that have

1
- | Advertisers |
Farmers Markets Key Resources Channels adeep interest in our content and
Restaurants e < /| ~PREMIONTCONTENT h Channe ustom | Business Owners: Retail ! 5
Fitness Centers /| 1 Educational consulting 3 ch | | advertisers and business that want
Community Supported Agriculture AN Qua‘\tlflfamers H ] | Business Owners: Trainers. ! to reach out to these committed
roups (CSA’s) ! | Specialty content o e e e e e = N
grew';n‘esané Wineries Software Development 1| 1 Business account (tracking) ! e wston : '\ users. Our Customer Segments
my:ﬁgnds (Whole Foods, Trader P 1 | . ' \ are depended on each other, with
Health Professionals Customer Service J ' Website | I advertisers essentially paying for
Personal Trainers Human/Intellectual ' , App ! | thequality and focus of the platform
! ! . \ | thatuserslove and contribute to.
1 I Business Owners )
| | 1 | The Revenue Stream comes primarily
\ | Advertising ! " from advertisers, though we are also
i N .
\ ! r h exploring a % of fees coming form
v T .
Cost Structure \ | Revenue Streams | various types of consulting fees such
L i \ 1 B o L ! as personal trainers and specialized
Platform Cost \ | B | Advertising Fees ! 1 N
re most exp \ H oul 1 I . educational materials.
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Spreads from process book illustrating
business model canvas, working wall, and
prototype sketches.

Building a Social Network: Defining User Needs 91
Normal Activity Awareness Decision to Join Experiencing Sharing Leaving
s . Afriend at Thinking she
 fesien __ restaurant should join a
¥, - * mentioned club or gym.
T~ thessite Tired of
. ~. looking for
x- A healthy food.
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&0 G Wantto connect
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Building a Social Network: Prototyping and Brand Development 102
Map It
; Search Profile More -, OntheGrow Food Fitness Community Gallery -, Blog/News
(Admin)
Timed Routs I I I I I I I I I
(GEIELE ) Current About Bookmarked Contact Restaurants Workouts Chat Threads Image Post Search
1 Location
Find Locations ! ! ! ! ! ! ! ! !
Topics Picture Check-Ins About Us Farmers Weight Loss Rate It Gallery Feeds
Markets
I I I I I I I I
Workouts Groups Friends Near Me Notifications Affordable Diet Plans Quick Answers Health Star
(Experts) Options (Experts)
I I I I I I I
Stay Fit Reviews Find Friends Facebook & Recipes Groups Food Star
Twitter (Experts)
I I I I I I I
How to Prep Bookmarks Add a Business Clear History Nutritionist Trainers Health Star
Fresh Food (Experts) (Experts) (Experts)
[ [ [ [ [
How to S Feeds Log Out Review It | Review It Share/Message
Buy Fresh Join .
[
P T .
Saving Tips e Top Tips Tools Tools
I ’ I Ealorite | | L, Pedometers
it ounters
Rt Share ook [ More Categories  More Categories.
I Grocery List
Workouts

Spreads from process book illustrating

journey map and site map.




MySci Investigation Station:
Hands-on Life Science Education

The MySci Investigation Station is a 330-square-foot
traveling exhibition designed for the Washington
University Science Outreach program. The program
creates opportunities for observation, comparison,

and classification of three interactive Missouri zones.
They are a woodland area with magnetic wall murals,

a specimen room with flora and fauna curiosities to
examine, and a sculpted Missouri cave for climbing,
crawling, and exploring. The observation-based
philosophy was informed by a variety of sources and
integrated activities ranging from illustration to interior
design. The project was a collaboration by k-2 educators,
science experts, designers, and illustrators.




Cardiac and Vascular
Education Room

The goal of this 280-square-foot permanent exhibition
was to explain the functions of the heart on a basic
level, translate complex medical knowledge into
understandable information for patients and visitors,
and engage them to inspire behavior change. Employing
simplification, visual analogy, and interactivity, the
team of designers and illustrators made a wealth

of information accessible to diverse audiences.

The exhibition offered a rich learning experience,
imparting critical information about the heart and
inspiring visitors to take an active role in caring

for themselves and their families. The project was
designed for the Missouri Baptist Medical Center by
the Visual Communications Research Studio (VCRS),
adesign research program offered by the Visual
Communications area in the College & Graduate School
of Art at Washington University in St. Louis.
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Contextual Research of
Letterpress Culture

This project, done with colleagues Amber Benson and
Jason Spinks, demonstrates how deep ethnographic
observations and contextual inquiry of letterpress
practices and cultures can shed light on new
opportunities. We each selected a letterpress in

our respective city and began with fly-on-the-wall
observations. We developed interview questionnaires
and spent many hours embedded in the process of
letterpress culture, sometimes taking up the actual
making of printed work or even attending workshops
and events. This contextual research was a deep dive
into the power of being present and observing, listening,
and capturing every detail of the project. Our work
resulted in an opportunity map titled “Letterpress

Culture: Engendering Sustainability,” which describes
the life cycle of learning the craft of letterpress and what
motivates individuals to continue on a path to passion.
We identified key steps, from initiation into the culture,
operation of the business, and integration into the
community, to contributing to the profession and finally
continuation of the culture to passion and sharing the
practice. Each step was supported by key insights from
our interviews. The analysis of letterpresses across three
cities enabled us to identify similarities that resulted in
a unified understanding of the culture. The map is a path
for those exploring the practice, but also a visualization
for further opportunities to advance or engage with the
practice of letterpress printing.

Ressarch Encounters: What worked and what didn’t

PR
I e - - ——— . - Fp.

Paper Joumay, How many peome touch 17

Mind Map: What goes info a letterpress job?

OPPORTUNITY:
INCREASE LONGEVITY
VIA AWARENESS

Launch a public awareness campaign that
seeks to educate the general public about
the art and craft of letterpress printing.
Include art tourism guides for “Letterpress
Trail,” hands-on workshops and equipment
identification guides that encourage
the donation of unused equipment.
Pro-actively document the practices
of living letterpress artists
and press mechanics.

“You

“A lot of letterpress

printers shy
photopolymer

it's the devil and it's killing
the historical nature of

letterpress, b

“Some men hunt.
I do letterpress.”

“Pulling the first print and it
being straight the first time kind
of makes you feel like

arock sta

CONTINUATION

have to be located in

a place where there are

peo

“We g

ple who have a sense
of visual acuity.”

enerate business

by doing good business.
Positive work generates

p

ositive work.”

“Being in the community . ..
people stop in . . . that has

it's keeping it alive.”

“Printing is preservation”

R Oy

OPPORTUNITY:
FORMALIZE
APPRENTICESHIP

Development of a curriculum for letterpress
apprenticeship that includes both heritage
and modern techniques, press mechanics

and logging time on press.

Upon completion, practitioners are
recognized as licensed letterpress
operators. This builds credibility and
sets realistic expectations
of letterpress work.

“Allison was there
to guide me through
everything.”

away from
and act like INITIATION

ut in realit
u “Before | bought my platemaker,

I was spending $5K a year in plates.”

“I kind of wish that someone
would have said, here, | am
going to give you a year's worth
of business training.”

OPPORTUNITY:
MODEL SUCCESS

Generate business model canvases for
different types of letterpress businesses.
Includes conducting geographic economic

feasibility studies, return on investment

calculators and strategic equipment

| acquisition guidance that enablesf |

etterpress operators to run successful,
OPERATION profitable businesses.

“To run an actual
letterpress, | think,
requires persistence and
a sort of perfectionist
attitude because it's really
easy to get frustrated and
give up before you
hit that point where
everything is perfect.”

“l would work from 9 to
2 and go and pick up my
kids and then come back
after bed time and end up

=1 brought a lot of interest in . .
projects back to us.” working from 9 to 2 again
: at nigh
d RADIAL DIAGRAM OF MOTIVATION r -
=== IN RELATION TO LIFECYCLE STAGES
CONTRIBUTION » . INTEGRATION
At some point the hands on
turned to really just jumping
in and figuring it out.”
OPPORTUNITY: “If you're going to S -
e CREATE BROADER starta press now, work all week an
v CONNECTIONS you need to be moving most every weekend.
Working Wall the craft forward.” | didn’t realize jobs could
s Design a strategic partnership program take all day.”

for letterpress operators that allows them
to fully integrate with their communities.
Include outreach and workshops to area
individuals, businesses, academic and
trade organizations to make the press a
hub of local artistic activity.

<




Sunflower+Project: StL

The Sunflower+Project: StL proposed remediation of
vacant urban lots through the cultivation and planting of
sunflowers and winter wheat. These hyper-accumulators
have been shown to extract lead and other contaminants
contained in previously developed urban soils. The
Sunflower+Project: StL looked to demonstrate and study
the viability, affordability, practicality, and potential for
employing this strategy on a city scale. These posters
were developed to explain the strategy over a two year
period. The project was awarded funding to initiate a
prototype and continues to operate beyond the end date
as an example of community engagement.
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Screen Based Design
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Environmental Design

Department of Environmental Protection
Overview of Sign Typology

Sign Standarcs Manual i i Sign Standarcs Manual i
Dépariment of Environmenta Protecton Introduction  Overview of Sign Typology e ental Protection Design Standards ~Graphic Elements

Overview of Sign Typology

1. Igentiication Signage (1D) ‘Conservation Area o Y

Signage Program consists of four Water Supply Land @ Primary Message @ Contact informaton
catagories consisting

A dentifcation Signage.
ultory Signage
C. Directional Signage.
Informaional Signage

purpose of e sign.

DEP

Environmental “
Police [
Croton Precinct ‘T::ﬁ:m"::ywm:z:;?#:mﬁrg:w‘iwn Typology.

Each categoryis further divided into specific

specilc condiions and unity for all signs.

The following page is the Sign Syster
Ovenview for the DEP Sign Standards. All

e i gl n Sacons 02,53 and 04 message or and messages
Ciamedu doan Sectoe 5355 an P [— pp—
s ST i, 013t et O @ Logot omatn
Logal oo, Hequred, shouk appear
e
St
J ovtopy o a1
s
B

3 2 On sach sign pane, thecombination of
=) y ‘his
‘nfomation's dertifed n Secion 03 Sign

@ oeriose Tinotogy o coch son e
The DEP Logo s the visualindicaton of fand

$50000fine ownership on signs.

for violators.

- @ 0P siogan
e nclusion o the sogan “Conservation Area
. : . Waler Supply Lanc” appears on all 5igns.

On some regulatory signage, the siogan

ST Y2 ) 1033 a2y 024 St S v e DA o ey o e eplaced wih onky “Weter Supmly
2. Rogulatory Signage (R)
[ —
] & = B oesioosome e
DeparimanofEmronmentalPrtcton Design Standards - Typeface & Logo
R SR ettt o SR S et
A i S PO, [t R face
e ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
3 Directonal Sgnage (0) abcdefghijkimnopgrstuvwxyz abcdefghijkimnopgrstuvwxyz e o e P
0123456789 0123456789 provides unty and coherence o the
Signage
triciio s tis strongly suggested tht the typef
2 T enhances the readablity and enhances the
- ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHUUKLMNOPQRSTUVWXYZ  [Rtwieitil and understanding of the
abcdefghijkimnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz Messages in il caps should only be used
0123456789 0123456789 extreme conditions such as extreme danger
ot restition.
e s The cap heights are specified in Section 03
Sign Typology for each sign panel ize. This
[ — P — i o Sicussed in more detal urher in
S s Componanc 017 farge. 012 Nostem, 0.1 St TR ol D22 Mesm), 023 (smat) Department of Environmental Protection DEPARTMENT OF ENVIRONMENTAL PROTECTION s chapter
[ENyS——— pr—— Letterspacing should appear o bo opically
cortect Spacing tha s 0o tight
4 Informatonal Signage (N) Department of Environmenta Protection DepartmentofEnvironmental Protection 1 o1c* e Vb copabites
[ Lt oo Myriad Pro i obtained from DEP Land

Management or can be found at
wwwmyfonts.com for purchase.

DEP Logo

The agency identit as shown 1o the leftis
placed on allsigns o represent the.

ization name and reinforce legal
information.

Eectronic artwork ofthe DEP Logo can
b obtained rom DEP Land Management.
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Map Style
Maps should be used only on Informational
‘Signage. Consistent line weight, color

Should contain the following information
- Major roads and Access Points

-L
be identiied with a clear indication of where
you are located

- Pictograms 1o establish activties on
recreational units

- Legend dentiying all pictograms and
essages

[ — Fang

@®@®®

g -Opton 02 g

Recreational Pictograms.

“The following pctograms are o be used in

corjunction wih the messages whenever

possibl at Recreational Access pain.

While ot alpictograms may be used, they

have been developed as optons fo future

s seen below, he piclograms are used in

reinforce the information content. Each
jsed n the posive

negat

“The colors of the map should be in keeping
o the Primary Color Palette. Variations in
intensiy of colors can be used to
distinguish areas. All maps will be created
by DEP Land Management,

Ifactional pictograms are necessary th

e
must be reviewed and approved by DEP Land
Management. Electroni vector artwork of
these symbols can be obtained fom DEP.
Land Management.

Photographs and Renderings

tograpt erings should be used
only on Informational Signage. A consistent
artstic representation of the images shouid
be established. Photographs can only be
used on informational signage.

“The cholce of images should have historical
relevance to the location of the sign or
represent the elements found In the natural
environments like structures, vegetaton or
wildife that a vsitor would sée.
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Identity Design

DESIGN360

G~=hite

The Oratory Church
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Ceramics







Studio Environments

The studio environment is a critical differentiator for
design. Itis unlike other disciplines in that is intensely
visual and offers a space where ideas build from
discourse and collaboration. Designers know this,
appreciate, and understand it as the currency that drives
good design process and discourse. | have taught large
classes of 60+ students as well as smaller studio classes
of eight to 16 students. Acommon challenge is making
ideas visual throughout the process, from research to
synthesis and then to design. The following pages
include a sampling of studios and the projects created by
students in my courses.

Prototype Test for Allergy Tracker

Insight Combination Workshop Interaction Design Ideation

Interaction Design Brainstorming Activity

Class

Wireframe and Site Architecture Development

Affinity Mapping Exercise



Interaction Design:
Understanding Health & Well-Being

I have taught a number of classes under the title of
Interaction Design. The focus of each class has been on
health topics ranging from wellness coaching programs,
complex patients, Alzheimer’s, physical therapy, and
cancer. The class has an applied approach in that we
partner with a local health care innovation team. These
collaborations provide valuable resources for insights
about health and access to environments and audiences

SOMMIT APP ARCHITECTURE

Our app consists of three sections:
Challenges, My Progress, Social.

sociAL

To change one’s lifestyle is no easy task, and
the support of a community is paramount
to one's success. In the Social section, users
can connect with others through shared
experiences, challenge friends, and give and
receive coaching from peers.

STAGE 1

EARLY SKETCHES

SUMMIT

1 Fiststeps.

STAGE 1

EARLY MOCKUPS

at multiple levels. Students receive an initial prompt and
then have the opportunity to visit the target audience
to interview, shadow, and ask questions of during the
prototype phase. These team-based projects have not
only included designers but also students of business,
engineering, anthropology, and many others disciplines,

Under the My Progress Icon:
- Social Feed

- Friends
f = Coaching

offering multiple perspectives to the process.
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Meet Rafael.

He loves working out.
But his desk job interferes with gym time.

He wishes his colleagues would share
his enthusiasm for exercise — why not join
him climbing the stairs twice a day?

Rafael's older, and his kids have left home.

His wife works at BJC too, but is ambivalent
about working out. DDDD

That's when Rafael got SummiT.

Student Team Work: Paul Cronan, Juliet Goodman,
Yejin Lee, and Andrew Pandji
Level: Junior



Posted August 14th
Innacurate food labels in the cafeteria
negatively impact my health.

7 Responses

agree

disagree

36% agree
AUG 15 16 17 18 64% disagree

= trending

Summer Lunch Outside
MONDAYS

Walk the Stairs
TUESDAYS

Posted August 16th
Forest Park Bike Ride 27
Attending

F

Race for the Cure

Go for a walk

FRIDAYS | 11:30 am
Barnes Jewish Hospital

If you have a bike and want some extra exercise,

every Cr\da\/ a group starts from the East entr Spark home. View sparks Answering sparks Seeing how others feel Create new sparks to Speak home. View sparks Answering sparks
~F rect Park and r e t0 the PR hack Th you've voted on and see about the sparks you just generate a grassroots you've voted on and see

of Forest Park and rides to the zoo and back : new sparks to answer answered movement with new sparks to answer

ride is 30 minutes at a relaxed pace to get your ) colleagues

heartrate up to start your weekend off right 1

Spark is a social tool
designed to catalyze healthy

chan ges for individuals and ot bt i
their communities.

Download the app at barnesjewish.org/spark

Student Team Work: Michelle
Cunningham, Maya Patterson,
Aiden Zucker, and Emily Kryzer
Level: Junior/Senior

Racs inr ha Cusa

Site Architecture

action if champion

LAUNCH SCREEN. &— —— oo

‘ | View updates for meetups Create your own meet-up Choose the date and
FoLLs u i MEETURS | ”"’im you've joined decide if you want it to be
‘ recurring
waoms 1 sk [ e [ cmenan | [ |

spark condensed info

Profile Setup

fffff spark expanded info




Service Design

This class explores service design, an interdisciplinary
approach for creating useful, usable, and desirable
experiences between service providers and customers.
Services have always been around: hospitality,
transportation, health, restaurants, tourism, and many
others. At a macro level, service design is a strategic and
systems level way of thinking that shares many of the
tools used in “design thinking.” Designers from many
disciplines engage “services” at various touchpoints
where people interact with a service; advocating for
people and creating designed artifacts that support
successful experiences. This class was created for
communication design students to work with a local
health care organization exploring mental health in
rural communities.

visual system

logo

MIND
TALK

ypeface:

\'4

ROBOTO CONDENSED

It is legible and friendly!

color system

pattern:

S
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student personas inoverted

Ben

Personality:
good listener, senstive, good adviser

In-school Activities:
Community service, NHS, swim team student
government (not in leadership)

Behavior:
better with one-to-one relationships but able
to work in groups, receives school announce-
ments and share with friends

group

extroverted

individual

In-school Activities:
Student government, community service

Behavior:
comf

Increasing Healthy Conversations
Around Mental Wellness
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Cards & Packaging
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taapaput P s e
o Bk P e i gy fuiy bt

N s b d
e
=

]
et

g e M v ket
e o
L ]

..

Cards & Packaging

Cards & Packaging
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Cards & Packaging

Cards & Packaging

Student Team (top): Olivia Alchek,
Lydia Kim, and Devon Litteral
Level: Junior/Senior

Student Team (left): Wade Johnson,
Ji Lee,and Emma Thompson
Level: Junior/Senior

Student Team: Alex Hammarskjold,
Kelly Tsao, and Audrey Western
Level: Junior/Senior




Point your arm o the ceiling.
PROGRAM DAY 26
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TODAY'S EXERCISES
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Lie down on your back. Lie down on your back,

4)

[
o

® 0006 0 &=

PROGRESS TRACKER EXERCISE SELECTOR
-

DAYZ2S JUNEZZ = =

b exercises selected.

Leg-cross

Class: Interaction Design 11, 2014

Project: Applied based projectin health care

Intent: Explore screen-based solutions to support health
and well-being in the office space.



Class: Digital Design, 2014

Project: Various class projects

Intent: Introduction to posters, illustration, print, and narrative
design using software such as Illustrator, InDesign, and Photoshop.




~ THE SPECTACLE OF
MY FIRST DATE

L R

CORD LUEHRMAN

Class: Digital Design, 2011

Project: Comic Narrative

Intent: Develop a front and back cover and inside spread
illustrating a personal story.

Student Work: (top) Carmi Cioni, (bottom) Cord Luehrman



TAYLOR HARKEY AMANDSA GREEN

f—

TYLER JOMES

THUNDER PRAIRIE

Class: Introduction to Motion & Interactivity, 2010

Project: Film Title Sequence

Intent: Develop a 30-second title deck with Adobe After Effects
Student Work: Laura Javier

Sample Frames




Sunday  Wewere able to make it to Singapore

June 20,1937 inone day, which greatly helps the
flightschedule. Afterarrival it ook
twoanda half hours to service the
plane. Things tookalittle longer than
expected. 1am getting impatient with
Electra’s recent problems. It very
troublesome. We had dinner with
the Davises, which was pleasant.
Iwentto bed immediately after
that. All this travel and fying s
slowly wearing on me. Soon itwill
beoverand itwill be peaceful.

All this
flying is
slowly
wearing
on me.

The plane is
still havin
troubles;

so is Fred.

Tuesday I hope to get offtomorrow

June 29, 1937 sometime before noon if
everything can be done by then.
Everyone has beenas helpful and
cooperativeas possible-food, hot
baths, mechanical service, radio
and weather reports, advice from
veteran pilots here. The planeis
still having troubles, so is Fred.
His drinking has been getting
worse. Gene and Georgewant
me to abandon the flight because
they thinkitis unsafe. Iwon’t
doit. lam almost there.

Thursday Afteran extra three days on Lae,
July1,1937 wearefinally ready. The people

here have been very generous and
helpful. I gave Balfour my handgun
tothank him. I offered to let him
do the radio on the nextleg of the
flight, but he declined. I guess he
would have gotten in trouble with
Mr. Chater and Mrs. Balfour.

Friday “We mustbe on you but cannot see

July 2,1937 you, butgasislow.
Radio transmission We have been unable to reach you
17:45 GMT by radioweare lyingatiooofeet.”

19:27 GMT “We are circling but cannot see the
island. We cannot hear you; go on
ahead on 7500 kilocycles with long
count. Wewill arrive cither nowor
onscheduletime on halfhour.”

We cannot hear you;
cannot see you,
but gas is low.

Friday - We finally made it to Gua. Itis

July 2, 1937 beautiful here; the sky is blue with
awarm gentle breeze. Fred had a
few navigational problems getting
here and the Howland Island base
kept radioing and signaling us.
Luckily the signal was lost close
t0 Guam. T was a litle worried
about makingit; the gas was
running really low because of our
detour. Tonight we need to find a

and start planning our search dive.

e
finally
made
it to
Guam.

Wednesday The people here are wonderful.
July 7,1937 Fredhas takenaliking to

thelocal rum plants. He has
befriended many locals while
Thave been busy planning our
dive. Ithas been difficult to
keepintentions herea secret
from the locals. Unfortunately,
the sunken Spanish Galleon is
righton the reefon the southern
coast, whichiis apopular local
placeand fishingarea. I have
had to make trips to reef at
night. I think some of the older
locals are geiting suspicious.

Friday Todaywas our first dive. The
July 23,1937 bowofthe ship had turned

south, and the deck to north at
adepth of 18 to 3 meters and
inclined about 35 degrees to
starboard. Below the deckiis
presumably 1.2 billion dollars in
Spanish coins. We were unable
tofindasafe entrance ntothe
interior of the ship. There area
lot of sharks around the reef.

The sunken
Spanish
Galleon is
in the reef.

Tuesday We have been searching the Galleon
April 26,1938 ~ ship foraboutnine months so far.
Ireally miss George, butI don't
thinkIwill ever see him again.
Fred has found a local girl who
keeps him entertained. A local

g
mewith alot of companionship.
His name is Nounpotu, which
is aChamoru name for child of
anavigator. Some of the locals
helped me with the name. We
have found lots of interesting
things on the ship, however we
have not found the chest full of
gold coins. Items found to date:

W
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cannons

cannon balls

box with 14 spoons & 3 forks
pepper box
candlesticks

small dishes & 6 plates
small 71b. cake weight
small parcels of silk
children’s gowns
men’s waistcoats

bale of indigo

gold crown

gold spoons

gold crucifix

chest of silver

Surabaya

Bandoeng

Class: Studio, 2004

Tuesday

June 29, 193
can stop Earhart. Three more
flights-Howland Island, Honolulu
and home. After a twelve hundred

nelia and Fred lan

in Lae, New Guinea. Amelia kept
the Electraatan altitude of eleven
thousand feet for most of the

me down, as
planned, on the western flank of
New Guinea’s mountain range
reached the coast, and set down.

Darwin

Project: Spreads from a book about Amelia Earhart
Intent: Use of type and limited images to create a narrative

Student Work: Colean Conrado

arhart’s nonarrival to feet
July 2, 1937 headquarters was reported.
nooth and skyvisible.

Monday  The greatest search effort ever
July 12, 1937 mounted by the U.S. Navywas
beginning to look for Amelia Earhart
and Fred Noonan. Lookouts were
ilors swept thes
powered searchli
ave found nothingyet.

Tuesday Fliers organized their pla
July 13, 1037

have “an e nile
Naval Pilots tooka point north of
Howland and drewacircle in the
outer range of the amount of gas
tra could have carried.
arched that circle—s
square miles. They have found
nothing. They have concluded that
Ameliaand Fred never even gotinto
their life raft,
there would have been sof

it, but there s no sign of anything.

Howland Island
- Baker Island
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The invention of
the Macintosh
computer enabled
Zuzana Licko, a
contemporary
typeface designer,
to revolutionize the
design of typefaces.
With the computer
asanew medium,
she took advantage
of the coarse
resolution of the
printer to create a
digital aestheticand
push the boundaries
of legibility.

Licko was born in 1961 in Bratislava,
Crechoslovakia. She moved to

the San Francisco Bay Area when
shewas seven. Herfather, a
biomathetmatican, commissioned
Licko to design a Greek Alphabet
forhim. In 1981 she enrolled as
anundergraduate architecture
student at University of California in
Berkeley. At Cal she took a number
of computer programming classes
where she experimented with low-
resolution typefaces, an activity she
would not fully explore until a few
yearslater. She changed her focus
to graphic communications and
met Rudy VanderLans. a graduate
at Cal whose focus was photography
In 1983 VanderLans and Licko
married. and in 1984, with the aid
of the Macintosh computer. Licko
and VanderLans began the design
magazine, Emigre. VanderLans did
the design work for the magazine,
while Licko designed digital
typefaces for the magazine. Licko
used the magazine as format to

test her new digital typefaces and
experiment with the possibilities
of new digital technology.

OAKLARMND
"

Fmigre

The early bitmap
faces used modular
elements to create
the characters. The
coarse resolution
was not able to
produce accurate
representations of a
design in avariety of
sizes. So, the letters
related by a system
of whole pixel
increments. The
pixel system limited
the possibilities of
the pixel placement
aswell as the
articulation of

the letterform.

Typefaces functional beauty. and
particularly their impact on a design
always intrigued Licko. Forhera
typeface is the personality of the
alphabet, it "conveys their tone.
style. and attitude". However, until
she got her hands on a Macintosh in
1984. type design was a mystery. The
Macintosh computer allowed Licko to
investigate the carly primitive bitmap
fonts. which would subsequently be
used in Emigre magazine. Her first
low-resolution typeface designs were
Emperor, Oakland, and Emigre.
which were centered on 72 dpi
resolution computer screens and dot
matrix printers. These very primitive
faces emphasized the inherent
pixilation of their first computers
and their lack of sophistication. In
these first designs Licko's primary
focus was mastering the new

tool of the computer rather than
sophisti
designs as well as her later ones
arereflective of digital technology
rather than calligraphy on which
traditionally typefaces were based

tion. Her carly typeface

In1995 when Emigre magazine
changed from avisual magazine

1o one based in theory, it was
necessary for Licko to designa set
of typefaces that were appropriate
forthe new style of the magazine.
Licko took this opportunity to
study classical typefaces and revive
them. Her second revival was of

Filosofiais Licko's interpretation
of Bodoni. The typeface s not
based upon any particular version
of Bodoni, rather Filosofa is
drawn from her memory of Bodoni
and her preference the faces
geomeiry. Filosofia retains the
same basic proportions of Bodoni
withvariations based on her own

1%

Filosofia is designed with old
style numerals. meaning that

the numerals have ascenders

and descenders similar to the
lowercase letters. The numerals are
positioned in relationship to the
x-height rather than the ascender
line in more modern numerals.

she was working ina new medium new medium, and make it different

enough to be interesting, but sill
‘maintain Bodonis legibility. She
had atypeface that we did not have:
toadjust our eyes to read. so she
had to push the design against
theses notions of legibility: did
we have to relearn how to look at

the new face or is it automatic?

point sizes. Filosofia Grand family
is more refined and delicate as it was
designed as display face. The final
variantis Filosofia Unicase, which
combines upperand lower letters
into an alphabet with a single heigh.

Bodoni. Bodoni was a face Licko sensibilities. The name Filosofia For example when 2 numerals or
wasvery familiar with, as it was comes from the Italian word for evengor 16 are setwithin text, the
one of her favorite typefacesinher  her typeface had be reflective of that Philosophy because Licko wanted ‘numerals relate to the x-height of
carly design carcer. Also, Bodoni ‘medium. Then it was necessary that aname that reflected the ltalian the lowercase letters, allowinga
isavery familiar typeface to the sheused the computer o its fullest origins of Bodoni. Filosofia was ‘more even appearance. Another
general publicasitis one of the most  advantage, all h o chosen because it had a nice ring o it notable feature of these numerals is
widely used display faces. Reviving do what it does best. Secondly, Licko Filosofia has three variations the zero: o. It has a consistent stroke.
this face provided Licko with a new ‘was working with a very familiar face, within the family. Filosofia Regular width and circle shape so that it is
setof problems. First, she had to which we are used to secing, could family s intended for typesetting not confused with the lowercase
find an appropriate way fo transfer  casily be read, and therefore legible. and type applications as the consrast  This convention was started by
this classical typeface fo the new She had to change this familiar and betweenthe thick and thins has Garamond and is very common in
technology of computer. Because friendly face enough to adapt to the been reduced to withstand small pefaces. Licko's use of

old style numerals is both practical
aswell as a reference o original

letterpress version of Bodoni.

Class: Typography, 2004

Project: Spreads from a book on the typeface Filosofia
Intent: Use of type only to create a narrative explaining the
Filosofia typeface.

Student Work: Colean Conrado




